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AT WORK! 


America’s two most amazing secret agents in the kind 
of undercover action that made them your favorites! 


_ -METRO-GOLDWYN-MAYER Presents AN ARENA PRODUCTION METRO-GOLDWYN-MAYER presents AN ARENA PRODUCTION 


THE SPY WITH TO TRAP 
Starring ROBERT MY FACE & Sey 


SENTA DAVID starring ROBERT Co-starring DAVID 
as Bs 
VAUGHN #e"BERGER:- McCALLUM::.. VAUGHN ée:* McCALLUM ::, 
Co-starring 


Screenplay b Story b ; 
Le CARROLL - CLYDE WARE .. JOSETH CALVELLI- CLYDE WARE sea cus sor DAL [77 | 


Executive Producer Produced irected by 


: Directed Written roduce 
NORMAN FELTON SAM ROLFE JOHN NEWLAND [In METROCOLOR SAM ROLEE NORMAN FELTON - DON MEDFORD 
TWO FEATURE LENGTH HITS FROM THE TV SHOW 


Ad No. 488—650 Lines (4 Cols. x 163 Lines) 


NOTICE! 


PROMOTION AIDS 


U.N. C.L.E. 
IDENTIFICATION 


These cards can be printed up locally 
and distributed as contest or door 
prizes. Print only one side, using the 
other for your playdate, and send out 
trench-coated usherettes to slyly slip 
them to passers-by. Still VNST-1 


ATTACHE CASE 
STUNT 


A hidden photographer, a pretty girl 
in a trench coat, and an attache case 
marked ‘TOP SECRET—return to Cen- 
tral Intelligence files!"’ can bring you a 
lot of coverage. Have your girl slink 
about your area, with the photog- 
rapher recording the public's reaction 
to this shady character. Your news- 
papers will love the candid crowd 
shots. Lead this off with an ad like 
“MISSING: black briefcase, lost on 
Main Street. If found, please call Cen- 
tral Intelligence at (your theatre phone) 


ROBERT VAUGHN 


STANDEE 


Make a life-size silhouette cut-out of 
The Man from U.N.C.L.E., back with a 
board, and use as a theatre front piece 
or on your marquee. Still SOLO-84 


LOBBY DISPLAY 


Promote the U.N.C.L.E. Target-gun set 
from your local dealer and set it up in 
your lobby, enticing patrons to test 
their marksmanship against The Man 
from U.N.C.L.E. Put it on wheels for a 


BALLYHOO 


Blow up still, cut out face, have patron 
put his face over shoulders and ‘‘Be 
Photographed with The Man from 
U.N.C.L.E.!"" Mounted on wheels, this 
is a crowd-drawing traveling stunt. 
Still VN-60E 


TEAM UP WITH 
U.N. C.L.E. 


Promote a local sports event between 
students, billing the two teams as the 
U.N.C.L.E.’S vs. the THRUSHES. Youth 
organizations or student all-stars will 
go for this, if not, match your theater's 
staff against your competition. 


THE BIRD FROM 
THRUSH 


Have a man go around with your well- 
worn trench coat with a bird in a cage 
or a tamed bird on his shoulder, with 
a sign, ‘HELP! I’m being held captive 
by a THRUSH agent, please send word 
to The Man from U.N.C.L.E. at the 


—The Man from U.N.C.L.E.” mobile display. (See listing) State Theatre, (your phone number).” 


W R i T E - I N . « » A-write-in contest on ‘Why | would like to be the man/woman from U.N.C.L.E.’’, awarding passes for 
the top ten letters and presenting the U.N.C.L.E. ID cards to each writer, could enroll many listeners. 


L O O K - A L I K E « « « The plot of THE SPY WITH MY FACE centers on a THRUSH double of Napoleon Solo being sent to 
U.N.C.L.E. Headquarters on a sabotage mission. Start a local ‘‘SPY WITH YOUR FACE” contest, 
promoting prizes for the nearest double in your town of Robert Vaughn and/or David McCallum. 


T R E AS U R E H U N a .- « « Load a top-secret looking briefcase with a season’s pass or a promoted gift certifi- 


cate and hide it in a prominent public location. Then give daily clues, working as 
teaser publicity, via radio or newspaper tie-ups. 


€ O LO R [ N G C O N 7 E ST . « « Makeup acoloring contest herald with the 3-column mat of Robert Vaughn and 


David McCallum, and distribute it wherever the children congregate, awarding 
passes for the best coloring. Or, run the mat in connection with a newspaper 
contest. (Mat 3X) 


THEATRE TRAILER 


Available through your local National Screen Service branch. 


TELEVISION TRAILERS 


60 and 20 second spots are available in black and white and color from your 
local MGM Field Press Representative. 


RADIO E.T.'s 


Featuring the Big Beat background music from the show, these excitement-filled 
60 and 30-second spots, available from your MGM Field Press Rep., are nat- 
urals for your local stations that swing. 


NOTE: All trailers and E.T.’s are available singularly on each picture, or in com- 
bination. When ordering, please specify. 


All of the exploitation information listed in this pressbook, while primarily intended for the 2 Feature combination, 
is also applicable to either ‘THE SPY WITH MY FACE” or ‘‘TO TRAP A SPY” playing singularly. 


Tie-in with recruiting stations, or 
run a “‘The Man from U.N.C.L.E. 
salutes the Green Berets’’ promo- 
tion. Still 6011-60 


JUDO, KARATE 


Self-defense schools are eager to 
get publicity with a gratis demon- 
stration in theatre or for your 
media contacts. Still VN-401 


MEN’S FASHIONS 


For formal wear displays — The 
Man from U.N.C.L.E. is the world’s 
best dressed spy. Still SOLO-10 


From the June 1965 GLAMOUR 
layout on The Man from U.N.C.L.E. 


for your barber and beauty salon 
tie-ups. Still VN-ST-2 


TRAVEL AGEN 


‘Be a man of the world, TRAVEL 
— like those globe-trotting Men 
from U.N.C.L.E.”’ Still VN-69E 


U.N.C.L.E. TOYS 


BOB. 


With U.N.C.L.E. merchandise al- 
ready on their shelves, merchants 
will want this still for display. Still 
VN-65E 
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NI-G:-M AND RCA TEAM UP WITH 
THE MAN FROM U.N.C.L.E.! 


Two top recording companies have recorded the theme and other music from 
The Man from U.N.C.L.E. show. Contact your area distributors and retailers NOW! 


PERE S: WHAT YOU DO’) ©. 


MAKE sure that all radio stations have a copy of the albums and be sure that all disc 
jockeys have seen the film. 


FURNISH record shops with stills and advertising material, making sure your playdate 
is prominently displayed. 


DISPLAY the records in your lobby, in return for record store displays. 


PLAY the music in advance of and during your playdate at intermission and through 
your marquee speakers. 


DISCUSS joint film-record advertising. Include bill-boards, direct mail, radio-TV time, 


and handbills. eet te 
ACE PAPERBACK TIE-IN 


There are no less than FOUR of ‘The Man from U.N.C.L.E."’ paperbacks 
on sale now! Take advantage of this great tie-in by contacting your local 
Ace distributor and paperback retailers for windows and displays. 


M@ INVITE Ace distributors and retailers to advance screenings. 

m™ PROVIDE them with stills and advertising material for display. 

m™ PROMOTE paperbacks for first 100 admissions on opening day. 
M@ DISPLAY paperbacks in your lobby. 


ACE is providing rack cards, displays, and banners to all retailers. Make 
sure area retailers get theirs, then snipe with your playdate. 


MAMMOTH 
MERCHANDISING 


CAMPAIGN 


Nearly every retailer in the country now 
has some article tied-in with THE MAN 
FROM U.N.C.L.E. From clothing to bubble- 
gum, every one in the nation wants some- 
thing with the U.N.C.L.E. label. And they 
are really buying the U.N.C.L.E. publica- 
tions. The list below of manufacturers and 
products contains much merchandise not 
shown. Contact area dealers now and start 
coordinating displays and tie-ups. 


The 
Man 
from 


UNCLE 


Exclusive Licensing Representative: 


WESTON MERCHANDISING CORP. 
4 East 52nd Street. New York. New York 10022—-PL 3-0706 


AUTHORIZED MANUFACTURERS AND PRODUCTS 


Manufacturer Licensed Articles 

MILTON BRADLEY COMPANY....... Card Games, Boxed Puzzles, 
74 Park St., Springfield 2, Mass. Action-type game. 

WESTERN PRINTING & LITHO. CO... .Comic Books, Juvenile Fiction 
1220 Mound Ave., Racine, Wisc. Books. 


J. HALPERN COMPANY............ Halloween Costumes and Masks. 
810 Penn Ave., Pittsburgh, Pa. 

AGESBOORS :cING. Seite cores aic'ece Paperback (Series), 

1120 Ave. of the Americas, N.Y., N.Y. 

CORMIER HOSIERY MILLS, INC. ....Hosiery, Fabric Slippers with 


Box 208, Laconia, N. H. 


ED-U-CARDS M’F’G. CORP......... 


36-46 33rd Street 
Long Island City 1, New York 


AD EAL STON CORPS cresteteceersicces. o's 


184-10 Jamaica Ave., Hollis, N. Y. 


cemposition soles. 


Novelty Deck of Poker Playing 
Cards (suggested retail price of 
$.59 or less). 


. Guns and gun accessories, Board 


Game, Target Game with gun, 
Wallet, Passport Case, Key Case 


and viny! Attache Case (fitted for wallet and passport case). 


GROSSET & DUNLAP, INC. ........ 


51 Madison Ave., N. Y., N. Y. 


FLAGG-UTICA CORP)... 600s sce 


350 Fifth Ave., New York, N. Y. 


BUTTON-WORLD CORP. .......... 


1386 Ralph Ave., Brooklyn, N. Y. 


SAVADA BROS. ING: csceanas soc s-« 


34 West 33rd St., New York, N. Y. 


PENNY KING COMPANY .......... 


2538 Mission St., Pittsburgh, Pa. 


A. C. GILBERT COMPANY......... 


Erector Square 
New Haven, Connecticut 


GABRIEL INDUSTRIES, INC. ...... 


200 Fifth Avenue 
New York, New York 10010 


EBERHARD FABER, INC. ......... 


Crestwood, Pa. 


PICARIELLO & SINGER, INC. ..... 


1290 Avenue of the Americas 
New York, New York 


TOPPS CHEWING GUM, INC. ...... 


256 - 36th St., Brooklyn, N. Y. 


CAROLINA ENTERPRISES CORP.... 
200 Fifth Ave., Rm. 213, N. Y., N. Y 


LEO MARGULIES CORP. ......... 


160 West 46th St., New York, N. Y. 


- 50¢ Giant Wonder Book. 


- Men's and Boys’ T-Shirts and 


Sweatshirts, Turtle Neck Shirts. 


- Novelty Hats and Buttons. 


- Boys’ Shirts and Pajamas. 


Novelty Toy Rings. 


Action Dolls, scaled accessories, 
Magic ‘‘Spy"’ Tricks, Children's 
Wrist Watches, Hand Puppets. 


. Set of Walkie Talkie (each a 


sender, receiver and transmitter 
with press-to-talk). 


- ‘‘Foto-Fantastics’’ boxed photo 


coloring set. 


. Men's and Boys’ all weather 


coats, raincoats, topcoats, suits, 
sportcoats and slacks. 


. Trading Card Series; Fan-type 


Magazine, 


. Plastic Water Guns. 


. Pocket-sized soft-cover fictional 


magazine (monthly). 


AURORA PLASTICS CORP. ......... Unassembled Plastic Hobby Kits. 
44 Cherry Valley Rd., W. Hempstead, L. |., N. Y. 


WATKINS-STRATHMORE .......... 


1220 Mound Ave., Racine, Wisc. 


JAYMAR SPECIALTY CO. ......... 


219 - 36th St., Brooklyn, N. Y. 


DA WYER Oa Cs. selaricrtattrcrete oh cis oc 


Portland, Oregon 


COLORFORMS, INC. ............. 


Norwood, New Jersey 


NEW YORK LOOSELEAF CO., INC.. 


1298 Inwood Ave., Bronx, N. Y. 


LOUIS MARX & CO., INC. ........ 


200 Fifth Ave., New York, N. Y. 


29¢ and 49¢ Coloring Books, 
Magic Slates. 


- Frame Tray Inlay Puzzles. 


- Reels, cards color transparencies 


for stereo, non-stereo optical 
viewers & still projectors. 


. Print Putty. 
. Ring Binders and book covers. 


. Arcade Shooting Gallery, Baga- 


telle, Non-moveable plastic fig- 
ures (not to exceed 6” in overall 


height), Multi-piece plastic and/or metal playset, Activity target 
set with licensed 6” plastic figures, Toy Shooting Canes, Toy code 
and de-coding machine, Toy exploding hand grenades, Toy ‘'Vest’’ 


and/or ‘‘Trench Coat'’ with 


‘Secret Agent’’ toy accessories— 


Disguise Kits, Flashy Flicker Gun & Speedway Road Racing Set. 


KING SEELEY THERMOS CO. ..... 


Norwich, Conn. 


MAILING & PRINTING SERVICE... 


116 Charles St., New York, N. Y. 


AMERICAN CHARACTER INC. ..... 


5112 Second Avenue 
Brooklyn, New York 


BRENTWOOD SPORTSWEAR ....... 


1Sth & Allegheny Ave., Phila., Pa. 


CRAGSTAN INDUSTRIES ......... 


1115 Broadway, New York, N. Y. 


BARZIM TOY MFG. CO., INC. ..... 


930 Newark Ave., Jersey City, N. J. 


CREATIVE HOUSE PROMOTIONS .... 


5545 W. Montrose Avenue 
Chicago, Illinois 60641 


CHILD GUIDANCE TOYS .......... 


1125 Close Ave., Bronx, N. Y. 


. Children’s Lunch Kits with or 


without vacuum bottles and 
replacement bottles. 


Giant Posters. 


Novelty Pen, which is a combina- 
tion article consisting of invisible 
ink and developing agent. 

Men's sweaters, knit shirts and 
bathing trunks. 

Toy battery operated MAN FROM 
U.N.C.L.E, H’qtrs. Transmitter. 
Bop Bag, Black Light Secret Agent 
Kit, Chalk Board. 

Mini-books and Lapel Pins (7/g/ 
color litho metal straight pin 
back) for vending machine trade. 


Magnetic ‘‘Maze’’ Game. 


COME SPY WITH YOUR FAVORITE 


UNG E.E.s 


INTWO SLAM-BANG ADVENTURES ! 


(ON THE BIG SCREEN IN COLOR ) 


‘ Those two famous, 
fearless and fantastic- 
secret agents 
give you 


_the kind of action 
that made you 


METRO-GOLDWY R Presents AN ARENA PRODUCTION get” METRO-GOLDWYN-MAYER ‘Presents AN ARENA PRODUCTION 


THESPY WITH “2 ‘TO TRAP 
MLY FACE | ASPY 


Starring ROBERT SENTA DAVID Starring ROBERT Co-starring DAVID 
VAUGHN BERGER: McCALLUM:...fagg7 = VAUGHN is McCALLUM:.. 
-starrin Screenplay : 
LEO G. CARROLL CLYDE WARE ise CAEL: owvoe Ware = Stl ue Sa PALUZZI 
NORMAN FELTON SAN ROLFE JOHN NEWLAND S. SAM ROLE NORMAN FELTON - DON MEDFORD 


[TWO FEATURE LENGTH HITS FROM THE TV SHOW| 


TT. Bi Ee eet OR Ve 


Ad No. 308 DF—372 Lines (3 Cols. x 124 Lines) 


COME SPY WITH YOUR FAVORITE 


U.N.G.L.E. s 
INTWO SLAM:BANG ADVENTURES ! 


(ON THE BIG SCREEN 
IN COLOR ) 


esents AN ARENA PRODUCTION -M Presents AN ARENA PRODUCTION 


THESPY WITH #2 TO TRAP 
suing MY FACE es ASPS | 
VAUGHN Se" BERGER-McCALLUM.#, VAUGHN Sze" MeCALLUM ta 

Co-starring Leo G. CARROLL Special Guest Star weunaPALUZZI 


Te ae Ash R Ee 


Ad No. 208 DF—100 Lines (2 Cols. x 50 Lines) 


NOTE TO EXHIBITORS! 


The ads reproduced on these two 
pages are to be used for double- 
feature presentation only. Order by 
number from N.S.S. 


COME SPY WITH YOUR FAVORITE 
U.N.C.L.E. S é Sooeeaee 


& 
"THE SPY WITH? To TRAP 
MY FACE ASPY 


taringROBERT  —= Coz-starrini 


METROCOLOR 
ance “VU = Wet 
vi BERGER MoCALLUM iia i 


=TWo FEATURE LENGTH HI7S FROM THE TV SHOW 


Ad No. 232 DF—56 Lines (2 Cols. x 28 Lines) 


COME SPY WITH YOUR FAVORITE 


UNG E.E.s 


INTWO SLAM-BANG ADVENTURES ! 


(ON THE BIG SCREEN IN COLOR ) 


Those two famous, 
fearless and fantastic- 
secret agents 
give you 
the kind of action 
that made you 
cry 


NETRO-GOLOWYW HAVER Presents s AN ARENA PRODUCTION METRO-GOLDWYN-MAYER presents AN ARENA PRODUCTION 


THE SPY WITH TO TreAP 
MY FACE A SPS 
Starring SENTA DAVID starring ROBERT 
VAUGHN >= BERGER: McCALLUM:.. VAUGHN> McCALLUM:. 
£0’ CARROLL - CLYDE WARE . “iB CaLvELL-cuOe WaRe | Sm snes cos su DAT LZ Z| 
NORMAN FELTON SAM ROLFE- JON NEWLAND o SAM ROLFE. NORMAN FELTON -DON MEDFORO 
{TWO FEATURE LENGTH HITS FROM THE TV SHOW} es 
The jae TER se 


Ad No. 209 DF—1 64 Lines (2 Cols. x 84 Lines) 


COME SPY WITH 
YOUR FAVORITE 


U.N.C.L.E.s! 


INTWO SLAM-BANG 
ADVENTURES ! 


(ON THE BIG SCREEN IN COLOR ) 


METRO-GOLDWYN-MAYER Presents 
AN ARENA PRODUCTION 


THE SPY 
WITH 


VAUGHN BERGER: McCALLUM 


as “ILLYA” 


VAUGHIN- MoGALiUM pi 


TWO FEATURE LENGTH HITS FROM THE TV SHOW 
Tie Cee A TT oR OE 


Ad No, 134 DF—100 Lines 


YOUR FAVORITE U.N.C.L.E.s 
INTWO SLAM-BANG ADVENTURES ! 


We. Frnt A ARENA RODUCION ‘ane WM Prt AN Peanucry 


My FACE 


»METROCOLOR| 


we EL eerie Co-starring 


Ad No. 133 DF—14 Lines 


COME SPY WITH YOUR FAVORITE 
U.N.C.L.E.s 


»METROCOLOR 


(ASpy 
> 


paVviD McCALLUM oe crane PALUZZI 


@memeemeens TWO FEATURE LENGTH HITS FROM THE TV SHOW 


Ad No. 132 DF—28 Lines 


COME SPY WITH YOUR FAVORITE U.N.C.L.E. s IN 


PRRARER, 


Starr IOS 
ROBERT SENTA DAVID costaring 


VAUGHN BERGER: McCALLUM ciou. 


ROBERT DAVID “sos 
i aii ih 


TWO FEATURE LENGTH HITS FROM THE TV SHOW 


America’s two most amazing secret agents in the kind 


AT WORK! 


of undercover action that made them your favorites! 


METRO-GOLDWYN-MAYER Presents AN ARENA PRODUCTION 


THE SPY WITH © 
MY FACE 


VAUGHN :>=BERGER:McCALLUM.:. | 


Starring ROBERT 


Co-starring 


Leo G. CARROLL - CLYDE WARE ... JOSEFH CALVELLI- CLYDE 
Executive Producer Produced by Directed by 
NORMAN FELTON - SAM ROLFE - JOHN NEWLAND 
TWO FEATURE LENGTH HITS FROM THE TV SHOW}- 


Zi rp ~ METRO-GOLDWYN-MAYER presen AN ARENA PRODUCTION 


TO TRAP 
ASPY 


Starring ROBERT Co-starring DAVID 


VAUGHN McCALLUM... 
ates PALULLI 


Written by Produced by Directed by 
SAM ROLFE - NORMAN FELTON - DON MEDFORD 


Story 


by 
WARE 


ee Ct totee, Cer 0. wren 


COMPOSITE AD MAT 


The special number one com- 
posite ad mat contains the fol- 
lowing mat numbers— 
288 + 209 + 231 * 232 
132 and 133 


ORDER COMPOSITE MAT 
FROM N.S.S. 


TWO SLAM-BANG ADVENTURES ! 


Ad No, 231 DF—28 Lines (2 Cols. x 14 Lines) 


Ad No. 366—325 Lines (3 Cols. x 108 Lines) 


THE SPY WITH 
MY FACE 


Starring 


ROBERT SENTA DAVID starring ROBERT Co-starring DAVID 
VAUGHN o~BERGER-McCALLUM:. 97 VAUGHIso= McCAITUMs. 
L£0'¢. CARROLL - CLYDE WARE. JOSEFH CALVELL- CLYDE WARE oes PALUZZI 
NO FELTON: i ROLE FN LN BR AU ROLFE: NORMAN FELON-DON WEDFORD 


TWO FEATURE LENGTH HITS FROM THE TY SHOW 


Ss 3 SSS SSS SSS SS SSS Sec 


es (2 Cols. x 80 Lines) 


COME SPY WITH YOUR FAVORITE 
UNG EY esse 


‘These two f mous, | 


oct TE SBY 
WITH MY FACE ..;..:. 
ROBERT VAUGHN: SENTA BERGER DAVID McCALLUM 


as “NAPOLEON SOL 
ee by 
LEO 6. CARROLL clyde WARE .olOSEPH CALVELLI- CLYDE WARE NORMAN FELTON: Si ROLEE: JOHN NEWLAND 


iA FEATURE LENGTH HIT FROM THE TV SHOW | 


Jh-abte emo l ighx aeeks 


Ad No. 306—342 Lines (3 Cols. x 114 Lines) 


COME SPY WITH YOUR FAVORITE 
U. N. ¢.. L.. E. s! | (ne BIG SCREEN 


N COLOR ) 


METRO-GOLDWYN-MAYER & 
Presents 
AN ARENA 
B* PRODUCTION 


WITH MY FACE 
) 


ROBERT VAUGHN SENTA BERGER DAVID McCALLU 


as “NAPOLEON SOLO” as “ILLYA” 
Co-starring LEQ 6, CARROLL A FEATURE LENGTH HIT FROM THE TV SHOW 


aie Es Ae Pose oe 


Ad No. 214—100 Lines 2 Cols. x 50 (ee 


COMPOSITE AD MAT! 


The special combination mat contains the 


following ad and publicity mats. Order 


from National Screen Service. 


111 ¢ 112 ° 212 © 213 ° 244 > ID « 2G. 


NOTE TO EXHIBITORS! 


The ads on these two pages are for 
use in single-feature presentation 
only of “SPY WITH MY FACE.”’ 


Order by number from N.S.S. 


( COME SPY WITH YOUR FAVORITE U.N. 


M-G-M Presents AN ARENA PRODUCTION 


THE SPY 3 & 
) WITH MY FACE \_> am 


rT 1 VAUGHN: SENTA BERGER DAVID McCALLUM 


LYA” 
NET Sanaaase A FEATURE LENGTH HIT FROM THE TV SHOW Se ae 


Ad No. 213—28 Lines (2 Cols. x 14 Lines) 


COME SPY WITH YOUR FAVORITE 
U.N.C.L.E.s! 


%, (ON THE BIG SCREEN IN COLOR ) 


M-G-M Presents 
AN ARENA PRODUCTION 


THE SPY 

WITH MY FACE 
eee 8 a ai : 
OBE VAUGHN: SEHTA BERGER: DAVID McCALLUM LE 6 CARROLL 


A FEATURE LENGTH HIT FROM THE TV SHOW 


Ad No. 212—56 Lines (2 Cols. x 28 Lines) 


| COME SPY WITH YOUR FAVORITE 
UNCLE s 


INTWO SLAM-BANG ADVENTURES ! 


(ON THE BIG SCREEN IN COLOR ) 


. Those two famous, 
fearless and fantastic- 
‘Seéret agents 
give you 
the kind of action 
that made you 


MA ARENA PRODUCTION me chy 
WITH MY FACE in METROCOLOR 
ROBERT VAUGHN: SENTA BERGER DAVID McGALLUM 


starring == Screenplay by =i si tststst*~*é«S try by «= secutive Producer = Produced by §=»s——Directer 


GS) TK FEATURE LENGTH HIT FROM THE TV SHOW 
ff 1 


oh Eas ere 


Ad No. 244—150 Lines (2 Cols. x 75 Lines} 


COME SPY WITH 
YOUR FAVORITE 


U.N.C.L.E. s 


(ON THE BIG SCREEN IN COLOR ) 
Those two famous, fearless 
and fantastic- secret agents 
give you the kind of action 

that made you cry 
U.N.C.L.E. ! 


METRO-GOLDWYN-MAYER Presents AN ARENA PRODUCTION 


“ROBERT VAUGHN 


as “NAPOLEON SOLO” 


SENTA BERGER 
DAVID MeCALLUM 


as “ILLYA” 


costs LEQ 6, CARROLL 


A FEATURE LENGTH HIT FROM THE TV SHOW 


oA Ee SAP oR ue 


Ad No. | 10—100 Lines 


America’s two most amazing secret agents in the kind 
si undercover action that made them your f it s! 


% Presents 


[WITH MY FACE 


METRO-GOLDWYN- MAYER 
i A FEATURE LENGTH HIT FROM THE TV SHOW psssssssr00 


“THE SPY, 
ROBERT VAUGINSENTA BERGER DAVID MoM 


as “NAPOLEON SOL 
LEO 6. CARROLL -civOE WARE... JOSEPH CALVELLI- CLYDE WARE: NORHAN FELTON. sf a JOHN NEWLAND 


The Ast Re 


TY 
Ad No. 278—170 Lines (2 Cols. x 85 Lines) 


America’s two most amazing secret agents in the kind 
of undercover action that made them ‘your favorites! 


ROBERT VAUGHN: = BERGER: DAVID McCALLUM 


Directed by 


LEO 6. CARROLL: CLYDE WARE... JOSEPH CALVELLI- CLYDE WARE NORMAN FELTON SAM ROLFE JOAN NEWLAND 


Ad No. 370—375 Lines BC Cols. x 125 Lines) 


COME SPY WITH YOUR in 
FAVORITE U.N.C.L.E.'S METRO } 
oie ee THE Spy olor 
WITH MY FACE 


RO OBE =RT SENTA 


VAUGHN - BERGER - McCALLUM 


w=—— A FEATURE LENGTH HIT FROM THE TY SHOW 


Ad No. | 12—14 Lines 


COME SPY WITH YOUR FAVORITE 
UNGL.E.s 


M-G-M Presents 
AN ARENA PRODUCTION 


THE SPY 


inMETROCOLOR 


Starring 
VAUGHN- BERGER - McCALl 
as “NAPOLEON SOLO” as “ILLYA” 
qeemeess A FEATURE LENGTH HIT FROM THE TV SHOW senemmene 


Ad No. | 1 |—28 Lines 


JOIN YOUR 
FAVORITE 


UNG EL.E.s 


IN THEIR WILDEST 
UNDERCOVER ACTION! 


America’s two amazing 
secret agents have a date 
that’s loaded with danger! 


METRO-GOLDWYN-MAYER 
Presents AN ARENA PRODUCTION 


TG 
TRAP * 
ASPS 


Starring ROBERT Co-starring DAVID 


VAUGHN: McCALLUM 


iptehie eee ye SR: TE 


Ad No. 407—400 Lines (4 Cols. x 100 Lines) 


AMERICA’S 
= FAVORITE 


ee wr Nt G KE RS] 
HAVE 

A DATE 
WITH 
DANGER! 


a RI 8 RS 


Join these two amazing undercover agents in the 
kind of wild, way-out action that made them famous! 


my METRO-GOLDWYN-MAYER Presents AN ARENA PRODUCTION 


Starring Co-starring 


ROBERT DAVID 
VAUGHN ‘ic: - MeCALLUM 
“NAPOLEON 
SOLO” C “ILYA” 
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ROBERT VAUGHN AND DAVID McCALLUM STAR IN DUAL-PROGRAM 
THRILLERS, “THE SPY WITH MY FACE” AND “TO TRAP A SPY” 


Moviegoers are offered a double-dos- 
age of suspense and thrills with the 
double-bill program of Metro-Gold- 
wyn-Mayer’s “The Spy With My Face” 
and “To Trap a Spy,” two slam-bang 
adventures in color. 


Both pictures star Robert Vaughn 
and David McCallum—the world’s two 
most famous U.N.C.L.E.s. “The Spy 
With My Face” also has beautiful Sen- 
ta Berger, named by U.S. movie exhi- 
bitors as a Top Star of Tomorrow, and 
Leo G. Carroll; with “To Trap a Spy” 
featuring special guest star Luciana 
Paluzzi and Patricia Crowley. 

“The Spy With My Face” revolves 
around the formula for a weapon so 
powerful that the future of the world 
is at stake. THRUSH, a band of mur- 
derous renegades who will stop at noth- 


(Announcement Story ) 


ing to rule the world, are determined to 
obtain this new weapon for their own 
evil purposes. How their scheme is 
thwarted by Napoleon Solo (Robert 
Vaughn), top agent for U.N.C.L.E,, 
and Ilya Kuryakin (David McCallum) 
in thrilling action, climaxed by a bullet- 
ridden chase through the Swiss Alps, 
makes for an adventure which will hold 
the viewer on the edge of his seat. 
Equally hair-raising is “To Trap a 
Spy,” in which WASP, a world-wide 
crime-for-hire syndicate, plans to take 
over Western Natumba, a newly-freed 
African nation, by assassinating its 
Premier Ashumen when he visits the 
Vulcan Chemical plant. This plot is 
thwarted by the courage and ingenuity 
of Napoleon Solo and a young house- 


wife, Elaine (Patricia Crowley), with 
David McCallum, as the Russian-born 
master spy Ilya Kuraykin, and Luciana 
Paluzzi, as Angela, the beautiful 
WASP agent, playing a dramatic part 
in the outcome. The thrilling climax, in 
which Napoleon and Elaine are chained 
to a steam pipe in a locked tunnel under 
which a reactor has been prepared for 
a deadly explosion, is one of the most 
suspenseful and terrifying ever devised 
for a movie thriller, 

“The Spy With My Face” was pro- 
duced by Sam Rolfe and directed by 
John Newland from a screenplay by 
Clyde Ware and Joseph Calvelli. “To 
Trap a Spy” was produced by Norman 
Felton and directed by Don Medford, 
and was written by Sam Rolfe. 


GAVE HER GLAMOR, 
THEN RUINED IT! 


Patricia Crowley is one actress- 
mother who believes wives should be 
seen and heard. Currently starring with 
Robert Vaughn and David McCallum 
in “To Trap a Spy,” Miss Crowley 
plays a character very similar to her 
real-life role of wife, and mother of 
two small children. 


With one exception. In “To Trap a 
Spy” she plays a typical housewife who 
is literally plucked out of her pleasant 
domesticity and because of her inno- 
cent appearance finds herself cast in the 
dangerous role of an international spy. 

Miss Crowley found her cloak-and- 
dagger role in “To Trap a Spy” on the 
rugged side, 

“T was all set for one of those glam- 
orous roles all actresses yearn for,” 
she said. “They decked me out in more 
than $100,000 worth of furs, jewels and 
stunning gowns and spent hours on my 
hairdo. Then they proceeded to drench 
me with water, involve me in a knock- 
down brawl with a mob of nasties, and 
topped that by nearly blowing me up in 
a gas explosion! 

“My wardrobe woman and_hair- 
dresser were close to tears when they 
saw me afterwards, but I must admit 
the whole thing looks marvelous on 
film.” 

With the completion of her “master 
spy” role, Miss Crowley reverted back 
to her off-screen life of glamorous 
mother—at least for the time being. 


SEX AND SUSPENSE 


David McCallum and Jennifer 
Billingsley form the romantic 
duo of **The Spy With My Face.”’ 
also starring Robert Vaughn 
and Senta Berger. The thriller 
is paired with ‘*To Trap a Spy,”’ 
also starring Vaughn and 
McCallum — the world’s two 
favorite U.N.C.L.E.s—in 
MGM’s dual-program of slam- 
bang spy adventures in color. 


The Spy With My Face 
Still 6011-62 E Mat 1-D 
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ROBERT VAUGHN AND U.N.C.L.E. HAVE 


BECOME SYNONYMOUS FAMILIAR NAMES 


For someone who was practically 
born and raised with a pool cue in his 
hands, Robert Vaughn has maintained 
a respectable reputation as one of 
Hollywood’s “hustling” young actors. 

“When I was a kid in the midwest 
there wasn’t much to do except to learn 
how to become a good pool player,” 
says Vaughn. “In fact, if I hadn’t been 
born into an acting family, there’s no 
doubt in my mind that I would have be- 
come a pool hustler. I’m not so sure that 
it couldn’t be even more challenging 
than acting.” 


Robert Vaughn shoots it out in 
“To Trap a Spy,”’ also starring 
David McCallum. The thriller 
is paired with “‘The Spy With 
My Face,” also starring Vaughn 
and McCallum — the world’s 
two favorite U.N.C.L.E.s—with 
Senta Berger, in MGM’s dual 
program of exciting, slam-bang 
spy adventures in color. 


To Trap A Spy 
Still Solo-86 


VAUGHN'S BATTLE 
WITH “HIMSELF”! 


Mat 1-C 


When Robert Vaughn enacted his 
role in “The Spy With My Face,” he 
had occasion to remember one of his 
mother’s admonitions—““There will be 
days like this.” 

In the MGM cloak-and-dagger ad- 
venture, also starring David McCallum, 
Vaughn plays the dual role of an 
U.N.C.L.E. agent and his mortal 
enemy. Via trick photography, he winds 
up in a free-for-all battle with himself ! 

“The Spy With My Face” is being 
shown on a dual-program with “To 
Trap a Spy,’ another spine-tingling 
thriller, also starring Vaughn and Mc- 
Callum — America’s two favorite 


U.N.C.L.E-s, 


Vaughn currently stars with David 
McCallum and Senta Berger in MGM’s 
exciting spy-thriller, “The Spy With 
My Face.” 

Also on the program, again with 
Vaughn and McCallum—the world’s 
two most famous U.N.C.L.E.s—is “To 
Trap a Spy,” another thriller to hold 
the viewer on the edge of his seat. 

Vaughn claims that he finds acting 
child’s play. His father was the late 
radio personality, Walter Vaughn, and 
his mother was Margaret Gaudel, who 
won note as a Broadway actress. His 
grandparents were also in the theatre. 

Bob came out to Hollywood in 1952 
when he enterted Los Angeles State 
College as a drama major and obtained 
his Bachelor of Arts degree. 

“When I first started acting profes- 
sionally,” he says, “I wound up with 
more villain roles than you could shake 
a gun at. But it didn’t seem to give me 
a special identity. People would come 
up to me in a restaurant and say, ‘I 
know you, don’t 1?’ Then they’d call 
ie everything from Lew Ayres to Rob- 
ert Taylor, I figured I’d better not only 
make a name for myself but also make 
sure the public knew whose face be- 
longed to the name!” 

The public knows now, alright, since 
this celebrated U.N.C.L.E. has become 
a household name in practically every 
part of the globe. On top of having 
appeared in some 300 television shows, 
he also won an Academy Award nomi- 
nation for his outstanding performance 
in “The Young Philadelphians.” 


FAVORITE U.N.C.L.E.s IN TWO SPY HITS 


David McCallum and Robert Vaughn — the world’s two favorite 
U.N.C.L.E.s — star in MGM’s double-bill of excitement, ‘*The 
Spy With My Face” and “To Trap a Spy,” slam-bang suspense- 
ful.spy adventures in color offering hit entertainment. 


Still Solo-45 


To Trap A Spy Mat 2-D 


DAVID McCALLUM EMERGES AS SCREEN’S 
MOST SUCCESSFUL NEW MATINEE IDOL 


Hollywood, always looking for “mat- 
inee idols,’ has found one in young, 
handsome blonde David McCallum 
who, following a successful career in 
his native England (actually, he was 
born in Glasgow, Scotland), has em- 
erged as one of the most popular actors 
in American show business. 

McCallum currently stars with Rob- 
ert Vaughn and Senta Berger in 
MGM’s exciting spy-thriller, “The 
Spy With My Face.” 

Also on the program, again with 
McCallum and Vaughn—the world’s 
two most famous U.N.C.L.E.s—is “To 
Trap a Spy,” another thriller to hold 
the viewer on the edge of his seat. 

And you'll be seeing a lot more of 
Mr. McCallum in the near future. He 
is one of the stars in MGM’s new 
Ivan Tors underseas adventure-drama, 
“Around the World Under the Sea,” 


Senta Berger threatens Robert Vaughn with both a gun and an 
embrace in “The Spy With My Face,” also starring David Mc- 
Callum. The thriller is paired with “To Trap a Spy,” also starring 
Vaughn and McCallum—the world’s two favorite U.N.C.L.E.s— 
in MGM’s dual-program of slam-bang spy adventures in color. 


Still 6011-13 


The Spy With My Face Mat 2-B 


and next he will be seen as a harried 
travel guide for European *tours in 
MGM’s romantic comedy, “Three Bites 
of the Apple.” 

McCallum comes of a_ musical- 
minded family. His father is concert- 
master of the London Philharmonic 
Orchestra and his mother was a cellist. 
He himself plays the oboe. Although he 
has built a complete stereophonic music 
centre in his home in a ten-room Span- 
ish-style mansion in the Hollywood 
hills, he is also a confirmed rock ’n’ roll 
fan, 

“T like both long-hair and modern 
music,” he says. “There’s room for 
both.” 

McCallum received his acting train- 
ing at the Royal Academy of Dramatic 


Arts. He served in the British Army 
in Africa for eighteen months and, 
after his discharge, was signed by J. 
Arthur Rank for a series of British 
motion pictures. It was his role as 
Judas in “The Greatest Story Ever 
Told” which introduced him to Ameri- 
can movie audiences. 

I*or many of his movie parts, McCal- 
lum had to have a comprehensive 
knowledge of firearms for gunfighting 
scenes. For this his experience as a 
soldier in strife-torn Ghana served him 
well and he has become an expert in the 
use of any and all types of guns. 

This is reflected in the fan letters he 
receives, many of which read, “In my 
book, you’re the toughest.” The actor 
receives an average of 5,000 letters a 
week, with feminine admirers referring 
to him as “that sexy Scot.” 

No wonder Hollywood has decided it 
has found a new “matinee idol’ in 
David McCallum! 


McCALLUM DIGS THAT 
ROCK ‘N’ ROLL BEAT 


David McCallum, the son of the 
noted violinist David McCallum, Sr., 
concertmaster of the London Philhar- 
monic Orchestra, was brought up on the 
classical oboe, and could always get a 
position with an orchestra, himself, if 
he wanted one. 

However, since becoming a movie 
star, McCallum has joined the ranks of 
avid rock ’n’ roll and Beattle fans. 

McCallum and Robert Vaughn—two 
of America’s favorite U.N.C.L.E.s— 
currently star in a dual-program of 
MGM spy thrillers, “The Spy With 
My Face” and “To Trap a Spy.” 

The two U.N.C.L.E.s have this in 
common—they both like “swing music.” 


THESE PAGES CONTAIN THREE AN- 
NOUNCEMENT STORIES—ONE COV- 
ERING THE SHOWING OF ‘‘THE SPY 
WITH MY FACE’’ AND “‘TO TRAP A 
SPY’’ AS A DUAL-ATTRACTION; THE 
OTHER TWO SINGLE ANNOUNCE- 
MENT STORIES FOR EACH RESPEC- 
TIVE PICTURE. MOST OF THE OTHER 
STORIES IN THE PUBLICITY SECTION 
REFER TO BOTH ‘SPY WITH MY 
FACE’? AND “‘TO TRAP A SPY” AS A 
DUAL-ATTRACTION. FOR THEATERS 
SHOWING THEM AS SINGLE FEA- 
TURES, REFERENCE TO THE SECOND 
FEATURE SHOULD BE ELIMINATED. 


“TO TRAP A SPY” 
SPINE-TINGLING! 


(Announcement Story ) 


A humdinger of a spy-thriller with 
your two favorite U.N.C.L.E.s—Rob- 
ert Vaughn and David McCallum—is 
brought to the screen by MGM in “To 


, 


Trap a Spy,” suspenseful and excite- 


ment-pitched drama, with Vaughn por- 
traying Napoleon Solo and McCallum 
as Illya Kuryakin. 

Two beautiful girls, Luciana Paluzzi 
and Patricia Crowley, are also involved 


in the hair-raising episodes of this ad- 
venture-thriller, filmed in color against 
a wide range of settings. 

The plot concerns WASP, a world- 
wide crime-for-hire syndicate which 
plans to take over Western Natumba, 
a newly created African nation, by as- 
sassinating its Premier when he visits 
the Vulcan Chemical plant. 

This plot is thwarted by Napoleon 
Solo and Elaine (Patricia Crowley), a 
young housewife, with David McCal- 
lum and Miss Palluzi, as a beautiful 
WASP agent, playing a dramatic part 
in the outcome. The tense climax, in 
which Napoleon and Elaine are chained 
to a steam pipe in a locked tunnel under 
which a reactor has been prepared for 
a deadly explosion, will keep the spec- 
tator rooted to the edge of his seat. 

Written by Sam Rolfe, “To Trap a 
Spy” was produced by Norman Felton 
and directed by Don Medford. It offers 
wonderful escapist spy entertainment. 


IN SPY ADVENTURE 


David McCallum is saved from 
death by Jennifer Billingsley in 
“The Spy With My Face,’’ 
starring Robert Vaughn and 
Senta Berger. The thriller is 
paired with “To Trap a Spy,” 
also starring Vaughn and Mc- 
Callum—the world’s two favor- 
ite U.N.C.L.E.s — in MGMs 
dual-program of slam-bang spy 
adventures in color. 


The Spy With My Face 
Still 6011-71 Mat 1-A 


DEADLY MOMENT IN “SPY WITH MY FACE” 


David McCallum discovers Donald Harron dead of poisoning in 
“The Spy With My Face.”? McCallum and Robert Vaughn — 
the world’s two favorite U.N.C.L.E.s — star in the hit MGM 
spy adventure in color, with Senta Berger in the feminine lead, 


Still 6011-19 


The Spy With My Face Mat 2-G 


“THE SPY WITH MY FACE” FANTASTIC 
ADVENTURE-DRAMA OF SECRET AGENTS 


(Announcement Story ) 


The world’s two most famous 
U.N.C.L.E.s — Robert Vaughn and 
David McCallum—offer explosive ex- 
citement in Metro-Goldwyn-Mayer’s 
hair-raising spy drama, “The Spy With 
My Face,” which also stars the sensa- 
tional newcomer Senta Berger, named 
by U.S. movie exhibitors as a Top Star 
of Tomorrow, and Leo G, Carroll. It 
is a color attraction filled with unre- 
mitting action and suspense. 

The plot revolves around a group of 
international scientists who have a 
formula for a weapon so powerful that 
the future of the world is at stake. 
Knowing that if this force were un- 
leashed it would be the end of all, it is 
decided to conceal the formula deep in 
the Swiss Alps, to be used only in case 
of attack on earth from outer space. 
The responsibility of guarding this 
ominous arsenal is given to the chief of 
an international agency, U.N.C.L.E. 
(United Network Command for Law 
and Enforcement.) 

THRUSH, a band of murderous 
renegades who will stop at nothing in 
their mad desire to rule the world, have 
learned of this new weapon and are 
determined to have it for their own evil 
purposes. How their scheme is thwarted 


FAN MAIL SENT TC 
SUPER-SPY “GUN” 


Probably the oddest object of fan 
mail in Hollywood is a nine-pound piece 
of black steel—The U.N.C.L.E. Spe- 
cial. 

This super-spy gun, a combination 
pistol, rifle and machine gun, is the 
unique weapon used by Robert Vaughn 
in two MGM spy-thrillers, “The Spy 
With My Face” and “To Trap a 
Spy,” now being shown as a dual at- 
traction with America’s two favorite 
U.N.C.L.E.s—Vaughn and David Mc- 
Callum. 

Most of the mail arriving at the 
MGM Studios for the two U.N.C.L.E.s, 
from youngsters, gun collectors and 
just plain fans, is simply addressed to: 
“The Gun, Hollywood, California.” 

Do you think the Post Office is baf- 
fled by this remarkable address? By no 
means. The p.o. clerks must be Vaughn 
and McCallum fans themselves for the 
letters never fail to arrive at the desti- 
nation they were intended for. 


by Napoleon Solo (Robert Vaughn), 
top agent for U.N.C.L.E., and Illya 
Kuryakin (David McCallum), Napo- 
leon’s partner, in thrilling action, cli- 
maxed by a bullet-ridden chase through 
the Alps, makes for a slam-bang adven- 
ture and fascinating “escape entertain- 
ment.” 

Beautiful Miss Berger plays an allur- 
ing agent for THRUSH, who is used 
as bait to capture Napoleon Solo, with 
Leo G. Carroll cast as Mr. Waverly, 
chief of the international network com- 
mand, 

“The Spy With My Face” is an 
Arena Production, produced by Sam 
Rolfe and directed by John Newland, 
with Norman Felton as executive pro- 
ducer. The screenplay is by Clyde Ware 
and Joseph Calvelli from a story by 
Clyde Ware. 


SENTA BERGER, NAMED TOP STAR, PLAYS 
VILLAINESS IN “THE SPY WITH MY FACE’ 


Lovely brunette Senta Berger, after 
appearing in a series of German movies, 
leaped into overnight fame with her 
role of the German sweetheart of a 
Russian soldier in “The Victors.” Re- 
cently, the spotlight again was focused 
on her when she was named by U.S. 
motion picture exhibitors as a Top Star 
of Tomorrow. 

This “Top Star” is now seen as a 
voluptuous, murder-minded villainess 
opposite Robert Vaughn and David 
McCallum in MGM’s exciting spy- 
thriller, “The Spy With My Face.” 

Also on the program, again with the 
world’s two most famous U.N.C.L.E.s 
—Vaughn and McCallum—is “To Trap 
a Spy,” another thriller to hold the 
viewer on the edge of his seat. 

“My future looks bright,” Senta 
Berger admits, ‘‘and if I continue to get 
good parts in pictures such as this fan- 
tastic spy adventure, I don’t think I 
need to worry.” 

The talented actress has worked in 
films since she was seventeen, grinding 
out as many as eight a year and some- 
times appearing in two pictures simul- 
taneously. Although her name, Berger, 
translates as “mountain dweller,” Senta 
is a child of the city. She lived through 
Vienna’s war years during which time 
her family was bombed out four times. 

Until she was fourteen, Senta never 
had a place of her own. Today, she has 
five homes and spends a good deal of 
her free time buying up garden apart- 
ments in Vienna, Munich and Berlin. 

“T suppose one might think I do this 
because I was so poor and insecure 
when I was growing up,” she says, “but 
I don’t think that’s actually the reason. 
It just makes me nervous to have my 
money doing nothing in a bank.” 

Unlike her role in “The Victors,” 
when she was asked to wear a blonde 
wig, Senta insisted on retaining her 
own chestnut hair for “The Spy With 
My Face.” 

“Tt bothers me to put on a blonde wig 
because nobody seems to take a blonde 
seriously, either as a woman or an ac- 
tress,” she declares. “I may get some 
dirty looks from the light-haired girls 
when I say this, but I feel we brunettes 
have all the fun.” 

Miss Berger will next be seen in 
“Cast a Giant Shadow,” but she hasn’t 
always limited her work to the screen. 


She has acted in Max Reinhardt’s Old 
Theatre in the Josepstadt and won 
Vienna plaudits with her performances 
in “As You Like It,” “The Taming of 
the Shrew” and Tennessee Williams’ 
“Cat on a Hot Tin Roof.” 


Robert Vaughn and Patricia Crowley run for their lives in “‘To 
Trap a Spy,” also starring David McCallum. The thriller is paired 
with “The Spy With My Face,” also starring Vaughn and Mc- 
Callum—the world’s two favorite U.N.C.L.E.s—in MGM’s dual- 
program of slam-bang spy adventures in color. 


Still Solo-36 


To Trap a Spy Mat 2-A 


Lovely Senta Berger, named by 
U.S. movie exhibitors as a Top 
Star of Tomorrow, as she. ap- 
pears in “The Spy With My 
Face”? with Robert Vaughn and 
David McCallum — the world’s 
two favorite U.N.C.L.E.s — in 
MGM?’s slam-bang spy adven- 
ture in color. 1 


The Spy With My Face 


Still 6011-1 Mat 1-C 


“THE SPY WITH 


MY FACE” 


Napoleon Solo...........-.--------- Robert Vaughn 
SGrend sco ee ee Senta Berger 
iivyasKuryakini22 =e David McCallum 
Alexander Waverly............---- Leo G. Carroll 
DCIS: WO soso aaa sens 2 cone ees Michael Evans 
Sandy Wister.. 2. -o-s- cee Sharon Farrell 
Arsene: Coria..: oe Fabrizio Mioni 
Kitt Kittridgex--— -.. 2 222. Donald Harron 
Nemoandie <2 os e Bill Gunn 
AC Cin Meno De Oe RE EN Jennifer Billingsley 
Director::-=..-22 5 aI Paula Raymond 
Ninge ee Se ee Donna Michelle 
Doctor sicen 2 ten Se Harold Gould 
WV Can lcni aes. oes a ae eect Nancy Hsueh 
Maggie. ie gio ee Michele Carey 
Glenktsst stiveree see te Paul Siemion 
AAS Tt Co) Pee ee es IP Gee OS ees Jan Arvan 


Produced by Sam Rolfe. Directed by John 
Newland. Executive Producer: Norman Fel- 
ton. Screenplay by Clyde Ware and Joseph 
Calvelli. Story by Clyde Ware. In Metro- 
color. An Arena Production. Presented by 


Metro-Goldwyn-Mayer. 


Napoleon Solo...c.-:<.—.--._-:<... Robert Vaughn 
Ulyass 5.2 2. cee eee David McCallum 
ANGela 2062. 2a Luciana Paluzzi 
Elaine May Donaldson........ Patricia Crowley 
Viulean es yaa erase Fritz Weaver 
PATE SONU eer os eee Will Kuluva 
Ashumen SEAS eee William Marshall 
SOU CN Sogo ee ere co te tect Ivan Dixon 
Gracie Radovan:....:52-2.... 5 Victoria Shaw 
Lancers: 3 t2-cie 2-23. Miguel Landa 
Alfred: Giistis coe 5.02 i sees Eric Berry 
Del'Floriaws2s.r teh eee 2 Mario Siletti 
NObUKi= «RSs we. 2. 2 ee Rupert Crosse 


Produced by Norman Felton. Directed by 
Don Medford. Written by Sam Rolfe. In 
Metrocolor. An Arena Production. Presented 
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